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The aim of this special issue is to broaden discussions on family business. The main focus of this 
special issue will be succession, immigrant, and gender issues in family business.  
 
Family businesses represent the majority of companies and are an important source for the 
generation of jobs in most countries (Hacker & Dowling, 2012; Kellermanns et al., 2008; Hoy & 
Sharma, 2010; Ramadani & Hoy, 2015; Welsh et al. 2013). Their stability is critical to global 
economic growth. The importance of these businesses to a country's economy is substantial. 
Multiple research studies have recorded the predominance of family firms in countries throughout 
the world. The prevalence of family businesses also documents both the economic and social 
impact they have (Brigham, 2013). Longevity is very important for the family businesses and for 
economies as a whole. Succession is one of the most difficult decisions for the family business, 
and one of the most important (Campbell et al. 2007; Sardeshnukh & Corbett, 2011; Kamei and 
Dana, 2012). When business leadership transitions are not well structured they may cause 
expensive legal issues leading to the sale or eventual loss of the business (Lipman, 2010; Morris 
et al., 1997). 
 
Gender issues have attracted increasing attention and separate study among researchers 
(Ramadani, 2015; Ratten 2014). There are two main reasons why these issues need to be 
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studied separately: a) female entrepreneurs have been recognised as an important untapped 
source of economic growth, considering that they create new jobs for themselves and others, 
and provide different solutions to management, organisation and business problems and 
obstacles as well as to the exploitation of business opportunities; b) female entrepreneurs have 
been largely neglected both in society in general and in the social sciences in light of the fact that 
mainstream research, policies, and programmes tend to be “men streamed” (Ramadani et al. 
2013; 2015). 
 
In recent decades, in many cities in the industrialised world, especially in metropolitan 
areas, there was a large influx of people from different socio-cultural or ethnic origins (Dana, 
2007; Dana and Morris, 2011, Waldinger et al., 2006). With the growth and positioning of these 
ethnic groups in western societies, ethnic and immigrant family businesses are increasingly 
arousing interest for socio-economic studies (Ramadani eta l. 2014).  
 
Both micro- and macro-level studies are welcome for the special issue. Quantitative, qualitative 
and mixed approaches are also welcome, so long as they are well grounded in the literature. 
Please refer to the following articles:  

 Dana, L.P. & Dumez, H. (2015) “Qualitative Research Revisited: Epistemology of a 
Comprehensive Approach,” International Journal of Entrepreneurship & Small Business 
26 (2), October 2015, pp. 154-170.  

 Dana, L.P. & Dana, T.E. (2005) “Expanding the Scope of Methodologies Used in 
Entrepreneurship Research,” International Journal of Entrepreneurship & Small 
Business 2 (1), 2005, pp. 79-88.  

 
We encourage authors to submit emerging and groundbreaking topics to diversify and widen 
research in family business.  
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Topics include, but are not limited to, the following: 
 

 Family firms and immigrants 

 Family firms and ethnic issues 

 Family firms and women 

 Succession planning  

 International entrepreneurship in family business   

 Impact of family dynamics  

 Generation and gender issues  

 Internationalization and globalization of family enterprises  

 Strategic planning and organizational changes in family firms 
 
 
Important Dates 
 
Submission of manuscripts: July 1 2017 
Notification to authors: September 1 2017 
Final versions due: November 1 2017 
 
Notes for Prospective Authors 
 
Submitted papers should not have been previously published nor be currently under 
consideration for publication elsewhere. Papers must comply with the guidelines for journal 
submission. Submissions go through a double-blind peer review process. 
 All papers must be submitted online using UK English. Please read the information on submitting 
articles (http://www.inderscience.com/info/inauthors/author_submit.php). 
 
Any questions concerning this special issue should be directed to:  
 
Dianne H.B. Welsh 
dhwelsh@uncg.edu 
 
Veland Ramadani 
v.ramadani@seeu.edu.mk 
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